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1. Introduction

The CO-TRAIN Communication and Dissemination Plan (Deliverable 4.1) has outlined
the dissemination strategy for the AAL-project CO-TRAIN. Two versions of the
communication and dissemination plan have been delivered throughout the CO-TRAIN
project.

The initial version contains the strategy and approach the CO-TRAIN consortium has
chosen for the dissemination of project milestones and results. The yearly updated
versions have not changed the initial strategy. These versions have updated the plan
regarding the use of additional instruments and the envisaged actions taken by the
consortium partners. Moreover, the updates have tracked past and ongoing activities
for dissemination — both joint and individual -- in order to monitor their progress. The
listing of these actions can be found in the Annexes of the respective version of D4.1.
The content from the yearly updates (tracking dissemination results) are reused and
consolidated in this document, where applicable.

D 4.1. Communication and dissemination plan - Versions | Date of delivery
v1.0 | 2017-06-26
v1.1]2019-01-30

Table 1: Versions D4.1

The present document provides the final overview of the dissemination activities in the
course of the project. It is meant to fulfill two objectives:

1. To give a complete overview about the dissemination activities that have taken
place in the course of the CO-TRAIN project.

2. To evaluate the dissemination achievements based on the goals set in D4.1,
the communication and dissemination plan.

The CO-TRAIN consortium has developed several innovations and joint knowledge
that will be exploited, subject to IP-arrangements, after the official end of the project’s
financing period. It is expected that there will be additional individual strategies for the
exploitation of project results by the different partners owning parts of the technology,
where partners integrate their knowledge gained into their private portfolios. The
present deliverable considers individual and joint dissemination activities that are
planned for the post-project-period. Yet, the present document cannot account for
activities where individual partners exploit project results under different labels or
behind other products and services of their own company (e.g. where CO-TRAIN
developments enrich established product lines).

The strategy described in the communication and dissemination plan has not changed
during the project. The consortium members have taken both joint and individual action
and focused on different types of audiences/stakeholders in different phases of the
project. For a review of the strategy, please consult D4.1 (latest version v1.1).
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The document is intended for reporting and internal monitoring purposes. It can be
used to assess the success of the project partner's ambitions regarding the
dissemination of project results. Results can also be used for future marketing activities
for CO-TRAIN, e.g. to make public the product's degree of popularity and the
involvement of different stakeholders in different phases.

2. Communication and marketing instruments

Overview instruments

The following table provides an overview to the dissemination instruments created for
the purpose of disseminating project ideas and results.

Consortium Instrument/ Date Scope/ Comments
Partner Activity Content
TERZ et al. Poster 2018 Project p|tch, Used in various events
Information
Fiver for potential Benefits for private
AIT, TERZ yerforp 2018/2019 |individuals to Recruitment
primary users - .
participate in study
Benefits for
Flyer for potential |nst|.tu.t|ons .to Recruitment,
) participate in study o .
TERZ secondary / tertiary | Jan. 2019 exploitation, business
users and later to stay artnershi
interested in CO- P P
TRAIN
All Used in general
dissemination |Presentation slides [2017 - 2019 information and business
partners development activities
A.” o . From start of
dissemination |Websites .
the project
partners
MOV Factsheet 2018 Factsheet for Messe
Integra
MAS, TERZ, Recruitment letters | Starting May P roject .:-.md study Recruitment, general
information for .
DeW / ads 2018 . info
private households
TERZ App-Manual Jan. 2019 Instructions on Public on website
features
MOV Animated Cartoon |Nov. 2018 Benefits, USP Public on website

Table 2: Overview: Communication and marketing instruments
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Logo & Brand design
A logo for CO-TRAIN has been created at the project start. Different logos (some of

them in different colour schemes) had been developed and presented to the
consortium. The following logo was chosen by vote.

CO-TRAIN

Figure 1: CO-TRAIN Logo

The logo integrates the project name with the training aspect by presenting two stylized
persons who are exercising. The CO-TRAIN logo ensures a unique recognition value
for the project.

Templates

Project templates have been developed in MS-Word and MS-Powerpoint, helping to
create public and private deliverables on the basis of the CO-TRAIN corporate design.
They include the project logo and logos of the funding organizations, the Commission
and the AAL programme.

The following templates are available:

e Deliverables template (see below)
e ppt-template (see below)



AAL

PROGRAMME

e Working documents template

Co-Train
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CO-TRAIN
Deliverable x.x

Name of Document

Responsibility: ...
Contributors:

Figure 2: Templates
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Swiss Field Trial

Fact sheets provide basic information and can be seen as predecessors of the flyers
(see next page) that are more specific / target group oriented

CO-TRAIN moves the elderly with memory impairment
With suppert of the Europesn AAL-programme and __partners_ CO-Train was deveinped

An ICT-soiution for eidery with memory impairment. CO-TRAIN simulstes aidery with memory im-
painent i be mone active. In his way if s prevented that the oider person fnds fmse n & vtus

circie whers mamevy leads i Jexs which the
CO-TRAIN is & system that consists of fwo components. mwww
partly saifeare.

‘Social technology is the future. The European AAL-programme supports this vision by enabing the
deveiopment of ICT-soluions like CO-TRAIN. AAL stands for Active and Assisted Living

fhg)\lmad-euug.e\_ﬂ Europe wants io realise market-oriented mmmhﬂums
ety n live 8t a2 long and = = pomstie. g e irfrmal

caregiver plays an important role here.
The CO-TRAIN elements

CO-TRAIN is an application that sSmulstes and heips cider people with memory impairment 1o exer-
ge moee. CO-TRAIN Largets the Trail siderly’- peopie that do not only suffer from mermery impairment
it also ofter suffer from other phryseal and peycheiogical conditions. They bave. for exampie. 3
mummwmﬂmmwmmmmmnn
Gal isolaion. To break this vick hat moves
mwmnamw msyumm

A sensor bell with software that forwards movernents lo the physical therapest

A personalisable exerces programme. supported by the physical (herspist

A smariphone 3pp with irsining instrucions via video clips

A reward system with gamification elements e rophies, stars and happy sendabie post
cards

Extra video clips with Tai Chi relaxalion exercises.

For the physical therapist an online coaching portal

The aider person uses the app 1o execute his or her ex-

ercise plan; il contains exercse videos on three ievels. -
When starting an exarciss, e client puls. on the sensor. | XCTCIND 83 & source of

et in order to monilor the mavements. The more com- i R o, bt
pliant the chent is with the exercise, the higher the score ——— P —
will be. The score i shown in the form of stars and ro- . That's mhy the

phies. Due 1o this gaming slement, combined with the: of CO-TRAN 1o ackd & Etis b
personal gosis, the cider persan i more mativated 1o —et

keepon S — 4 piny st tha appieation The

uses e web portal lo monilior e progress. Based on -

this, b or she will decide whether or nol a ‘physical ap. | £ Peiped fhem with s I heloed
wilh the graphical design of some

pantment will add value 1o the dient's therapy. This
saves traveling me and heaslhcare related costs.
Through the web portal, the physical therapist is able 1o

happy looking post cards and video
chips with reisrng Tar Chr exsrmses.

encourage the client with &-cards and personal mes-
sages.

Figure 3: FactSheet

CO-TRAIN i= nol anly aimed al impraving e quality of life of pecpie with memarny probiems. | Ao sims
15 reduce the burden on informal caregivers and in incresss Be oy of providing came Especislly the
sartrer iformal carer stands very dose 15 8l srolessoral cars Pl = ghven b hiabe Sarther Same
gums for the physcal theragy. the miormal caregier mkes sure thal the srmroses s perlormed s
iriers: B keeyy thesr partner iio keep being physically aclive. CO-TRAIN takes over pari of this job. For
esampie by giving Se physical therapist more insights info B gy of s

criine marmes And through coaching nd molivaling siements Thal siriate daly 38Ty The vdeo
cips are & plessurabie form of natructon the informal caregiver can sven f he of she Bes i do the
exsreines ingether with Mafher sartner Fun & the starting point here - not Bhe responshiity for physicsl
heragy.

Co-creation with end-users

CO-TRAIN is developed, ingether wilh the end The b ion De: Wever (Brabant
-&hhm1mmuwmmmmnm-ﬁmmum
and their informal he irnvcl of thess potential sers in the de-
velopement of CO-TRAIN. Fueumue ool waalking intsriews wene parformad in this way the
deveipers do rot anly get an es of whiat e users are feling aboul their resds and dearsd becton.
slifes. B slso Ghets 8 Srect ke sbout the physical capabiliies snd miitons of B goup of ksl
elderty and heir informal caregivers. it shoukdnl be b
elderly. even though Ihe memory problems ars mild, the abilly 1o perform sxsrcies Gan be restrained
by heart and vascuiar disease disbetms. o arthritis The challengs i 1o keep e System and the ranng
programims both simple and challsnging snough.

Teat and study phase

Proiotypes of CO-TRAIN are ested by the end-users muffipie Smes:. in the fvee parScipaling coun-
trms. Both clents ard infarmal mmmmmmwsm e portal
and the sensar bell. Basad on this i ]
Bt trimis will start hmmmhmummnmmawﬂm
he ‘Hermal hofme-slisalian I Biee courlfies (Ausifa. Seilttedand and the Nelhedands) B0 cherls
will prarticizsate (20 pir country). The particesants sre betwesn 65-00 ysars cid with & diagnosis of
Trailty and mild i moderale cognifive impairment. Also e main responsible informal canegiver i in-
wolved. Eldery wilh severs neuropsychialnic disorders of physical deases andior condiions: are mol
allcwed in parfcipate in the fieid aks The study should provide information about the efiecivensss:
and yser fiendiness of the CO-TRAIN system B ol Theracy

lion and exerciass on paper). Resulls e sxpecied in Febnoary 2019

More information?

Contact Anita Peters (2 pelers@movisie of) o Sten Gelissen (3 gefsenifmovise nf)
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Flyer

Project flyers were created and used primarily for the recruitment for the pilots,
highlighting the benefits for the study participants as well as what they can do for
(other) elderly by participating. In addition to this we wanted to win some institutions
not only for participating in the study but also for establishing a partnership, hopefully
leading into business or any other support in a later stage.

Ablaut und Beispiele von Usbungen
. W _
mbrmaret v itoe By | - traimieren wet €O-TRAN bt o ke

etms 10 Mmaten | Tag s L dabei

Iarien G e Bon | imbarmanean o s Bvw | bobingen Sos pesniotin

pervtaiaten Chungra | Dtabrongen mi 0O TRAN | monseis (ragrigen

e Batraguegen o 11 aris 1y Pres Fortians the

Lube, i priracien Erhemmtmnse mriier. 8l ans
fme deees Neigu g e e spites

[ Wie rine Witgass e hbes by
Tr Ralen ma (henntrnie Pur b vnd sndere fu [rawaen Lal Fargrs Gkt
Dauer der Studie und Datenschutr

R e prints s Lt et ares L el pre e s g e
un s Bamges = pbem §ad shes ot P (ke st nns ete etk fus £
Wt v Logetmmns o e b prhmnen b f (0 TR pom tobas Do Dimaws Brtrig? L Monste m8 magriast | bebagargrs We halten sl grostibases
rgretrts (s s 13 mate brmegang snd Lsbesshande betet Pobem wrkes b Begrit 8 Duter i nutom oot od sle beiriqles sstrriwgen bes Wbne gt Fue
Veta e vrts, e erdnkoten und medreachen Cale s meren ver Msurt verme niel e pratst

Ihe parsonlichar Nutren

Dibst Sov Todnahne o1 dhe S haifen e i be s fondon, o O TRAS
el mrartige At snd Wrins skiisiert nd mmotivieet

o o P o 68 o 0 oo o sl ke B e bagaine wad et ot e -
Brw Lrmartingen wad sreen Tk Ao bem meteorefa cist wesden 1ot

St wagran e P der Suion

Moot Lrmbbetrngen o (Mo graskeb et omger Lok sber wragen
e o (0 TRAN e biwrms W Brvwrm wms, mores - "
Eaieh Wbrra, S iwirtiad s Algrmevnbad St

Untate praht bates

T Aniprechpartner

Sbig, font B = $a Mebe A pdeoges serdes Sinirs s Prinsbans ot

e : - i DU e e S brset o dupenchgartose i Vorigung
sttt Py gt Lor B s et e Norg Nowwarm, Tkt 052 720 17 08, € o

D Gy Wrihmaows, Tt 082 720 37 00, ol

Was sind Ihre Aufgaben als Testperson?

Sie testen dan technische Hilfumittel. Sie erziblen uni, wie &1 Thnen
dabei gebt und wie Thre Angehdrigen mit dem techrischen Hitfumittel
rurechtkommen. 50 kinnen wir das Hifumatel so entwickeln, dass s
far Memchen mit Gedichtnisproblemen gut passen

PROJEKT CO-TRAIN:

Testen Sie ein Hilfsmittel fir Menschen mit
B oder GedBchtnisprobl 1

Wie kénnen Sie an der Untersuchung teilnehmen?
Im Projekt CO-Train wird ein techaisches Hitlsmittelfir Personen

mit kieperchen Einschebnkungen und Gedichtnaproblemen oder
Demenz entwickelt

Wern Sie an der Untersuchung tednehmen machten,
kontaktieven Sk bitte dee MAS Alrhesmerhilie

thre Ansprechperson a1 Frau Magistra Carmen Viersckl
Siekdnnen anrufen: 0664 / 85 48 157

Warum gibt es das Projekt?

In Osterreich leben ungefibe 130,000 Menschen mit Demens
Damit sie méglichat lange selbatstindig und gut leben kinnen,
werden technische Hilfumittel immer wichtiger. Technische
Hilfsmittel kinnen such Familien und Fachkrifte bei der
Betrevung unterstitzen. Deswegen wird in dersem Projet

oin neves technisches Hitfumittel entwickelt

Worum geht es in diesem Projekt?

Es wird ein technisches Hilfsmittel fir Menschen mit Demen oder
leichten Gedichtnisproblemen entwickelt. Damit die Person

* Stirze verhindern kann

* sich im Alltag mehs bewegt

* durch gezieite Ubungen kivperichen Einschrinkungen vorbeugen kann.

* die kirperfiche Gesundheit 30 gut als méglich erhalten kann

Duas Hilfsmittel kann Gher ein Smartphone bedient werden

Wer kann Testperson sein?

* Merachen mit leschten Gedbchtresproblemen
* Menschen mit beginnender Demenz

* Angehbrige

Figure 4: Flyer examples

B} oder ein E-Mail schresben
Mebe Information Gibt es unter

poww alrbemes halis at

Die Partner im Projekt

= Die MAS Alrtheimerhilie

* Die Forschungsorganisation AIT

* Die Kepler Unmersititsklandosm GmbH

* Organisationen aus Holland und der Schweiz

Das Projekt wird von folgenden Stellen bezahit

* Dem Ewropdachen Programm fir Aengerechte Assntennyteme
i e selbstbestimmtes Leben

* Der Osterreichischen Forschunguldederungageselischaft

* Dem Bundesminiterium fir Verkehe, Innovation und Technologie

Hinweis zum Gitesiegel

Dheses Zeichen it ein Gltesegel
Texte mit diesem Gitesiegel sind leicht verstindlich

(D)
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Poster

Project posters have been created for public awareness raising and information at fairs
and conferences.

AAL
- :_]n"'j H. e I“ ZonMw ] AAL - I:Hlm " R b

Omwerdia caugied with assatmis crioria Lk ke grif memsgs, ke svergy e
woaed waking psd, bre phyucal Wity Edior LréTlaaliral el e ] - T ek ]
Leuiza tha ot af iy Derrentia i
Dementiz ailly | =|. it
it
Fraiz

i cwrdar 12 presans
v nad pravid iy iE tisg o home dor
™, QAR £ ovma fe-gain the se¥-cenlidence o leas
Te commiricnes Brg 16 40 peRTiEa A58 Va1 105 Bty sl
wall i o cammSaRy

Shyscalsed
coarbon St
reairict ok iy

THAH au it will b 52 dscrowss heslibcuss oot o eiTen: by raws ol
revusis cacking.

TN ST e et O
tands ax wall as

(D-TRAIN IS ALL ABOUT SOCIAL INCLUSION AND QUALITY OF LIFE THROUGH
TALORED PHYSICAL EXERCISES.

oo ireclvin primany. ssoondan

CO-TRAIN IS ALL ABOUT SOCIAL INCLUSION AND QUALITY
OF LIFE THROUGH TAILORED PHY SICAL EXERCISES.

cxamarcid Tarn o for healiny ssudiL The @ecal
ot al Pwd ard ity asd sddemuwd, aowell m

g

hisakiny aduiis. This spscial nesds of Pl
i ackcnimsid, s well as socisl

The CO-TAAM Srmindng progran acdrosisn (pechs maar daloil of Pul ard ity By P of phytiohon s
cerciver far maddiny, balvie oad e drength. The wed3ued SEEYg pord Far S phevasieoa s erabien
aanciflc indiwickal rairieg whedaios

AITU“'_".‘.. J 1/ el e s
w terz IE

terz -
De Wever Stiftung m E www.cobrain_eu
- "
(. MAS Coms 4

Figure 5: Poster examples

Posters were used at different fairs and conferences to present the CO-TRAIN project,
such as the consumer fair “die50plus” in Weinfelden, Switzerland, (editions of 2018,
2019).
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Hand Dynamometer

Figure 6: Dynamometer

Initially, the hand dynamometer was used as part of the scientific study, requested by
the study protocol. However, we recognized soon that many people who saw the
dynamometer were eager to use it an compare their results with others. As a
consequence, we offered the dynamometer whenever we executed dissemination
activities, e.g. at fairs. This attracted many more people to our stand than with posters
only and it was a perfect starting point to talk about the benefits of CO-TRAIN.

Presentations

Powerpoint-Slides were created by the disseminating partners on their own initiative
for the purpose of showing content at specific fairs or events. The presentations
therefore may carry the corporate design of the partners or make reference to the
specific events where they were shown.

B I b D TRAR W in o - et s B ety Gy B, 1 -

. Customer will need:
D

g

CO-TRAIN GA Meeting 29.03.2019

LRI

o AT e B BRI

Figure 7: Sample Slides

1"
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Website

The project website is accessible via www.cotrain.eu and was set up after kick-off in
2017 in line with the objectives set out in D4.1.

The website was used as the main dissemination channel for the CO-TRAIN project
throughout the awareness and information phases. Early in the process, an animated
video showed some highlights (left), while later a more sophisticated video cartoon
was introduced to raise appetite for CO-TRAIN (right and bottom):

o e e |

Py
CO-TRAIN
L B ABOUT CO ThAm AT W ol CONTACT
Client reads from Physiotherapist and feels
motivated to go on with training until next meeting CO-TRAIN IS A

H Yo s i 8 grest job! TRAINING PROGRAM
G ea e Wl e ot eesmiud WITH EXERCISES.,

WL Bohie
EWEF T U

EVERY EXERCISE
HAS ITS OWN
INSTRUCTIONAL VIDEO

Figure 8: Screenshot Website -> animated video / cartoon

Besides project-specific website of CO-TRAIN, all project partners were invited to
develop subpages and articles for their own websites. These should additionally
provide more partner-specific information on CO-TRAIN.

Project Partner’s Websites

CareCenter Subpage
MAS Subpage
MOV Subpage

TERZ special report

DeWe Subpage

12
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Below please find two examples:

CCS | cO-TRAIN:

Ziel dieses Forschungsprojektes ist die Entwicklung eines Coaching Systems, welches sich an die
spezifischen Anforderungen alterer Menschen mit Demenz und Gebrechlichkeit richtet.

CO-TRAIN News:

Juni 2019: https://www.carecenter.at/news/co-train-die-trainingsapp

Februar 2019: https://www.carecenter.at/news/forschungsprojekt-co-train-feldtest-gestartet

November 2018: @CareCenterAT presenting #cotrain: pic.twitter.com/Qpdkv92927

April 2018: http://www.carecenter.at/news/forschungsprojekt-co-train-mid-term-review

Marz 2017: http://www.carecenter.at/news/internationales-forschungsprojekt-co-train-gestartet

DEW B CO-TRAIN, training & coaching < X | €D StatusQuoThe Last Night O # X W Zorgwasruzkhgoedbjvoel X 4 - 0 ®

C @ dewever.nl/over-de-wever/innovatie/co-train & e g

W

De Wever

9 D Mos xI S € wi

Figure 9: Examples of partners’ websites

Twitter

The twitter account “https://twitter.com/cotrain_aal” / “@cotrain_aal” was used by the
consortium to post news and milestones. The use of twitter was meant for the
extension of reach through networks both of the consortium and of individual
consortium partners.

13



AAL CO-TRAIN B

Dissemination Report S—
DROG RAM M E Eorr‘En-'.::n':

—
w

enter presenting the #cotrain app at the # sozial in Germany.

Figure 10: Screenshots Twitter

The count of activities by December 18, 2019, was the following: 15 Tweets/posts, 12
Followers

Facebook

Only few consortium partners used Facebook; below see an example of CSS:

C @ facebookcom/carecentersoftwans/pasts/S07 19367948284 Tt 8

i CEETCC N ) oo o e e 36 4

ol Like o Follow A Share

Carecenter Software Gmbh
carecenter ik -9
P — Machlese des Vorirags der Veranstaltung “Modelle in der Pllege und
Betreuung® in Wien: htips:twww.carecenier.all.. /nachiese-zu-modelle-der-
plege-.. . Meamcarecenter #cotrain #reswalker

ABOUT CARECENTER SOFTWARE GMBH

Carecenter
Software Gmbh Our Story
Icarecentersoftware CareCenter Software GmbH hat sich aul
den Einsalz von Softwareldsungen for die
Home Sozialwinschalt spez '
About See more
Photos
Posts SH— g
 Communits _ e o .. i1 @ 2 &

Figure 11: Screenshot Facebook

Is Facebook the right strategic medium to invest more resources in a later stage of
dissemination / exploitation (same considerations for TWITTER)? Who needs to be
interested in CO-TRAIN? PU, SU, TU? Who finally pays for CO-TRAIN? The answer
of the strategic value of social media depends from the answers you are giving here
(= Business Plan).
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3. Conferences, Events, Seminars

As an example, terzStiftung participated in the 2019 edition of the consumer fair
“die50plus” in Weinfelden, Switzerland, March 1-3, to present the latest AAL
prototypes. CoTrain was featured to the 6600+ visitors at the demo booth. Potential
future clients were able to set their individualized reminders and get informed about
the co-creation history of the project as well as the ongoing validation study.
“die50plus” is the biggest consumer fair in eastern Switzerland targeting the generation
50+ in areas like health, prevention and lifestyle.

-> The link between co-creation and study was very useful to demonstrate (past)
involvement of potential end-users and to motivate them to participate in the study.
-> The Dynamometer was an excellent eye-catcher to attract visitors and to distinguish
from other booths with no activity offered.

The table in the appendix lists the presence of the CO-TRAIN consortium members at
conferences, events, seminars to represent the project.

4. Stakeholder Involvement

The following list shed lights on the direct dissemination of project results to specific
stakeholders. Depending on the project phase and type of partner, stakeholders were
approached with different ambitions.

Target Stakeholder Remarks Priority 1 Priority 2 Priority 3
PU low* TER, MAS
PU medium** DeW, MAS TER
PU high*** DeW, MAS
Informal Carers (SU) TER DeW, MAS
Formal Carers (SU) MOV DeW, MAS | TER
Care Institutions (TU) MOV TER TER
Medical Doctors (TU) KEP TER
Insurance Co. (TU) All
Start-ups, Business (TU) CCS, CRE, SYN | TER
Academia KEP
Other AAL AIT All
Public at large AIT CCS All

Table 3: Stakeholder Involvement

*

usually living in their private homes

*

in their private home or in a care institution home

PU low = people with minor physical and cognitive impairment, with the lowest need for assistance,

PU medium = people with a low level of dementia but a significant need for assistance, living either

*** PU high = people with a medium to higher level of dementia, usually living in a care institution
environment (home, village) with usually a need for (at least part-time) professional assistance

While some activities were clearly focused based on the above priorities (and as shown
in this report), it is quite uncertain how much impact we achieved. Some activities are
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still ongoing, namely with medical doctors and academia, as well as with the business.
The reactions of insurance companies cannot be reported right now, as we do not have
them yet (they need more factual information, e.g. the study results).

This is a list of direct stakeholder involvement:

AIT 3 Developers

CareCenter 6 Generalists

Creagy 5 IT Specialists

KEP 1 3 Medical Doctors, 1 Data
Controller, 1 Bio-medical
Analyst

MAS 2 40 40

MOV

TERZ b 30 =75 Care Institutions
> 100 Individuals

DeW 2 20 40

5. Storytelling and Risk Mitigation

Storytelling is maybe — besides the results of the scientific study - the most powerful
way to get attention: “The oldest person participating in the CO-TRAIN study!” is the
headline of a nice story, picturing the handover of a small gift (within the limits of the
AAL-regulations!) portraits a 90 years old lady who is not only interested in doing the
exercises, but wants to contribute on behalf of other elderly people that might benefit
from an improved CO-TRAIN system.
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Unsere alteste Teillnehmerin an der Studie Co-Train!

Was haben wir verzweifelt Probanden
gesucht, die an einer wissenschaftlichen
Studie teilnehmen um herauszufinden, ob eine
App fir Smartphones altere Menschen darin
unterstlitzen kann, deren korperlichen
Fahigkeiten zu starken. Und dann haben wir
Frau Jakob getroffen — ein Glicksfall flr uns,
denn sie ist motiviert, wahrend finf Monaten
das Trainingssystem zu testen und dabei
einem Physiotherapeuten Feedback zu geben,
50 dass dieser die Uebungen den kirperlichen
Fortschritten anpassen kann. Die Gottlieber
Hilppen sind denn auch kein verspatetes
Geschenk zum 90sten Geburtstag, sondem
eine Anerkennung und ein Dank fir den
Einsatz von Frau Jakobs zugunsten anderer,

Figure 12: Storytelling

Risk mitigation 1: There are risks related to CO-TRAIN that can be managed in the
course of dissemination activities. E.g. there is a risk that physiotherapists see CO-
TRAIN as a competition to their business. And there is a risk that patients fear to lose
the personal relation to their physiotherapist. The article below is dealing with these
two issues as part of a general information on physical health, picturing two participants
of the study doing additional exercises with a physiotherapist (who is also involved in
the study), hence combining storytelling and risk mitigation.
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Physiotherapie und die Studie Co-Train: eine win-win Situation!

CO-TRAIN ist ein Trainingssystem, mit dem die korperlichen Fahigkeiten von alte-

ren Menschen gestdrkt werden sollen. Dazu wurde eine App fiir Smartphones .
entwickelt, die zusammen mit einem Sensor die ausgefiihrten Ubungen erfasst. .

Die Ubungen konnen so von einem Physiotherapeuten tberpriift und den kor-

perlichen Fortschritten angepasst werden. Damit werden die Benutzer in einer

einfachen Form selbstandig zu mehr Bewegung animiert, wodurch die Gesund-

heit gefordert und kérperlichen Einschrankungen vorgebeugt werden soll, was

beispielsweise auch Stirze verhindern konnte.

Der Physiotherapeut informiert sich zu Beginn tber die individuelle kérperliche co _TRAIN

Fitness der Studienteilnehmer, wahlt passende Ubungen aus und gibt praktische
Instruktionen dazu. Dank des Feedbacks (iber die App konnen die weiteren Kor-
rekturen online erfolgen, was Zeit und Kosten spart.

Es geht nicht darum, den personlichen Kontakt zwischen Physiotherapeuten und
Figure 13: Risk mitigation

Risk mitigation 2: We anticipated a risk of potential end-users not accepting CO-
TRAIN because the screen is too small or because they are afraid of technology / afraid
of making mistakes while using a smartphone or tablet.

- CO-TRAIN works perfectly on tablets, so instead of focusing on smartphones we
offered the use of tablets (what of course was also beneficial if you showed CO-TRAIN
at public events).

- To reduce the fear of technology we offered a telephone help line (as indicated in the
flyers shown in chapter 2), and we developed various step-by-step manuals with
screenshots and detailed explanation, as shown on the next page. These were used
for training of participants not familiar with technology (translated as needed).

The value of manuals, tailored to the needs of elderly people who are not familiar
with technology, should not be underestimate in business planning! The same is
true for any other support, support that can be very time consuming as we learned
through the study. Technology not working (meaning that the primary users cannot
make it work) is a show-stopper.
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Here is an example of the TERZ manual that was translated / used in other countries
as well:

s et P, At

a rerk Ly — 2 Iehalrsstmeichn 3 Asliaien cen Mobibsiekns end Ser LR

Figure 14: Manual
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6. Scientific Publications

The third year of the project was mainly devoted to the running of a clinical study under
the supervision of KEP. Due to the complexity of the study, the long inclusion period
of five month per participant and the intense effort of recruitment with strict inclusion
criteria, the lead time of the study will span shortly beyond the project time so that
results are not fully analyzed by the time of writing the present report.

The paper on the pilots will be written after the receipt of remaining study data by 2020
and is foreseen for submission to academic publishing houses by KEP.

The papers / evaluation of study results shall also be published by AIT as open source
documents so that results have public accessibility and are exploitable by the non-
scientific consortium members as well.

7. Dissemination through user recruitment

A large share of dissemination work has taken place in the framework of the user
recruitment activities. Both during the co-designing and the field test preparations, a
large public has been contacted in order to find suitable test persons. Since for the final
trial users had to be screening in accordance to strict inclusion and exclusion criteria,
much more users had direct contact to and insights into the CO-TRAIN solution than
the final number of included test persons would suggest.

Recruitment took place in the end-user organizations themselves and through public
information such as recruitment on fairs, newsletters, websites, mailings, newspaper
articles. Moreover, different organizations from the healthcare sector have been
recruited with the purpose of ameliorating access to the potential population.

Due to a delay in getting the ethics committee approval (arrived by the end of January
2019), recruitment in Switzerland started later than in Austria and The Netherlands.

Internal recruitment

Internal recruitment activities have taken place on a regular basis both throughout the
co-designing phase and the field trails phase. The test person recruitment has led to
intense relations to specific clients / stakeholders of the user organizations and thus
regular effects on the awareness raising about CO-TRAIN. For example, the
recruitment at TERZ took the following shape:

Step 1: Searching the TERZ Database of so called “TERZ experts” for features of the
CO-TRAIN target population.

Step 2: Contacting the persons via telephone

Step 3: Identifying a group of available persons

Step 4: Several phone calls to inform the persons about the project and keep their
interest during the recruitment phase.
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This procedure worked very well for the co-design workshops (as the participants did
not need to fulfill the later study’s inclusion criteria). For the study, however, we had to
find additional ways of recruitment.

The following table summarizes the internal measures taken for recruitment at TERZ
as an example:

Channel Number / Date Indicative Coverage

Newsletter Recruitment Between Feb 2019 and 6 x 2000
June 2019

Recruitment e-mail to Once 1 x 2000

suitable households in

TERZ database

TERZ Website Banner Start Page n/a

terzBulletin (print journal) 1500

with pre-announcement

Table 4: Internal recruitment Switzerland

External recruitment: multipliers

The recruitment, moreover, has been much more complex as various multiplicators
needed to get involved to find suitable partners, e.g. care institutions, clinics, nursing
homes with private apartments etc. These institutions had to be convinced through a
number of interventions before they spread the word internally to find suitable end-
users. Multiplicators where equipped with dissemination material such as recruitment
letters, presentations, project leaflets etc. so that they could reach their stakeholders
more easily.

As a result, a large share of both professionals and private persons were reached in
the course of the recruitment process. The following table illustrates the effort and
dissemination effect of finding end-users by help of a nursing home. The example
shows a reach to more than 100 contacts for finding end-users through a multiplier.

Example: Finding end users through help of a nursing home

Step Activity Contacts
1 Motivating letter to CEO nursing home 1
3 On-site meeting with CEO and head of care 2

(-> often heads of care are “blockers” as
they fear more work to be done with limited
and already stressed resources)

4 Second presentation of CO-TRAIN with 5
CEO and key care personnel

21



AAL

CO-TRAIN

Dissemination Report

PROGRAMME

.
oc

r €

5

Internal recruitment in residence and
advertisement to residents, family, external
private stakeholders

100

Presentation event for interested end-users
(-> this can result in a complete disaster, if a
“leader” leaves the room - in most cases
because of the use of technology in CO-
TRAIN - and all others follow)

10

Follow up calls with key care personal,
organization bilateral screenings for
interested users

Meetings with three interested test persons
for screening

Follow up with 3 suitable test persons for
study start

10

Organizing an interested physiotherapist (->
what was more difficult than expected, as it
seems that are fully booked already)

Total coverage (some people are the same)

> 100

Table 5: Impact sample multipliers

Besides the dissemination effect we hoped to recruit suitable study participants, what
was the case in the example above (3 people). Following the successful recognition
by KEP all the tests and paperwork was done and all of them started with the exercises.
However, unfortunately, all 3 developed into dropouts for various reasons, while multi-
morbidity was the underlying factor in all 3 cases.

Please find examples of multipliers in the appendix.

External recruitment: PR and advertisements

In order to reach more suitable end-users, external advertisements and advertorials
were issued in order to sensitize great audiences for the CO-TRAIN pilot study. As this
is quite expensive, we had to focus on a few ads only.

Below please find the measures taken for recruitment at TERZ as an example:

Channel Name Date Print run Publication

Newspaper Der Bote vom Feb. 2019 | 4804 Advertorial &
Untersee Advertisement

Newspaper Thurgauer Feb. 2019 | 28905 Advertisement
Zeitung

Table 6: PR/advertisement Switzerland
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8. Final remarks

The present report illustrates the intensive effort by the consortium partners to satisfy
the goals set out in the communication and dissemination plan. Whereas an impact
study is beyond the scope of this paper, the findings show that a huge public of key
stakeholders could be reached in the participating countries, at least to a certain
degree. The four strategic goals set out in the dissemination plan (awareness raising,
information, engagement and promotion) have been tackled both in the framework of
individual strategies of the involved partners and under the shelter of joint activities.

-> Looking back, however, we could have done more, or shifted the focus a bit. Pictures
of people participating in AAL-internal events are nice, but do not have that much effect
on potential end-users or business partners. Who reads a newsletter — or: how should
a newsletter look like that it is carefully read? This is a challenge that most of the
partners are facing, without having found a solution. Hence the number of posts in
newsletters might be impressive, the impact is uncertain. The animated cartoon, on
the other hand, is a good example of “something special” that gets attention, as it does
not need to stay on a website but can be shown on a big screen on fairs etc.
Additionally, storytelling might have been powerful, one attempt is documented in
chapter 5.

Are there success stories that can be spread right now? Not in the sense of the results
of the scientific study, of course, because it is not finished yet and it is uncertain
whether or not any measurable effects are reported. However, individual comments
might quite powerful (-> see appendix).

Were we successful in pointing out the USP of CO-TRAIN? This might be the biggest
concern when thinking about further developing CO-TRAIN into an appreciated
product in the market. Comparing the Value Proposition (Final Business Plan D4.5)

Considering that most of the effort was put into the clinical study in year three of the
project, the biggest impact can still be expected after the publishing in respective
journals. KEP and AIT will take care that the pilot results will be exploited to a scientific
community after the project end, whereas the business partners will integrate results
into their commercial exploitation activities in this period. The end-user organizations
will continue using the insights gained during the CO-TRAIN project and promote the
benefits of assistance technologies in general to their end-user basis, in order to
sensitize for the social opportunities innovations in this field provide.
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