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Disclaimer

The information in this document is subject to change without notice. Company or product
names mentioned in this document may be trademarks or registered trademarks of their
respective companies.

All rights reserved

The document is proprietary of the Anathema consortium members. No copying,
distributing, in any form or by any means, is allowed without the prior written agreement of
the owner of the property rights.

This document reflects only the authors’ view. The European Commission is not liable for
any use that may be made of the information contained herein.
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1. Introduction

In project Anathema’s roadmap, there is a strong emphasis placed on dissemination and
communication, not only to make the results of the project available to relevant stakeholders, but also
to promote awareness of the importance of maintaining a good sexual health. Because the topic is still a
taboo, especially regarding older people and people with chronic diseases, the materials need to take
this into account.

On the next pages, we describe the materials that have been created to support dissemination and
communication. The main ideas for the branding that would set the tone for all the communication
were the following:

=  Avoid stigma and embarrassment. The visual materials should not make direct reference to
sexuality. This could be controlled by avoiding explicit imagery, using a colour palette that
avoids traditional colours associated with sexuality, and resorting to geometry.

=  Pass on the idea of positive health. Materials should be light and dynamic to convey ideas of
positivity.

=  Pass on the idea of modularity and flexibility. This would help with describing the project at
different levels, e.g.: modules in the programme, end-user groups, different business plans.
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2. Logo

The project logo was the first item to be created based on the design brief. This logo was developed by
Fraunhofer AICOS. The logo has two versions: one with the project title associated and another to
function as an icon. The logo was tested in different formats and scales to guarantee that it performed
well.

Anathema

Technology for Ageless
Sexual Health

Figure 1 Anathema logo with project full title (extended version).

Figure 2 Anathema icon (compact version).

Anathema Anathema Anathema

Technology for Ageless Technology for Ageless Technology for Ageless
Sexual Health Sexual Health Sexual Health

A\ Anathema 6! Anathema m Anathema

6. R

Figure 3 Examples of Anathema logos in context.
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Figure 4 Studies of geometric patterns that could be used in Anathema’s communication materials.
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3. Templates

There are three templates available for the partners and shared in a common repository: deliverable,

AAL-2020-7-133-CP

letter and PowerPoint. All documents were created in compliance with accessibility guidelines.

3.1.Deliverable template

- B ,

Acronym Anathema

Name: Technology for Ageless Sexual Health
cail: AAL Call 2020

Contractnr:  AAL-2020.7-133.CP

Startdate: 01 April 2021

Duration: 24 months

Dx.x  Replace this text with the title of the deliverable

Nature: L

Dissemination level’: PU

Due date: Month 1

Date of delivery: Month 1

Partners involved (leader in bold): FhP, SxL, INST, SPR, KBO
Authors: Ana Correia de Barros (FhP)

1= Lagal agreemant, O = Ocher, P = Plan, PR = Prototype, R = Report, U = User scenario.
# pU = Public, PP =

the consortium (including the Commission Services)

1. First chapter

This s text in Normal style. The main challenge of Anathema is to adapt traditional face-to-face sexual
heaith promation interventions to be delivered through mobile devices, tailoring them for oider adults,
including those with chronic diseases (and their partners), and to make them highly usable, engaging
and non-stigmatising 50 that users adhere to the intervention and may experience its benefits
Anathema will include smartphone apps, a desktop app for psychologists to tailor interventions, 3
repository for the dules and a tool for

Anathema use during the pilot studies’.

This is a reference to Figure 1

This s a reference (1)

T

Figure 1 Caption of Figure 1

Yo addr

ge and that we reach models, we
following: Joining complementary research: human-computer interaction {FhP) with sexology (SexLab);

Joining complementary businesses: Instahelp (online psychology services) with SPRIGS
(interaction design):

3 groups: 1) Older adult setting); 2)
{

(cinical and y settings); 3)

setting).
Older adults,

3 3 d sexologists, as well
‘a5 managers of care and clinical institutions will be involved in all phases of the project, using
Participatory Design approach, which has also led the consortium to adopt an In-Action Ethics
framework.

in two waves of il 3 full

[} d accepts the
intervention in promoting positive sexual health and i) test business models.

Figure 5 Two pages of the deliverable template.
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3.2. Letter template

Figure 6 Letter template.

3.3. PowerPoint template

m Angth_ema

CLICK TO edit the title master — cover option 1

Click o edit the subtitie master

| [ |
N H

A Anathema  Click to Edit the title master — Content slide

Subtitle master

+ Edit master text format
Second level
+ Third level
Fourth level
» Fifth lavel

m Anathema

FCT ») zonMw BFFC

Figure 7 Sample slides from PowerPoint template.
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4. Printed materials

We expect to create materials as the project unfolds. The first printed material to be developed was a
flyer thinking about project participants which brings playful elements to the ideas of informing
participants about the project, while raising awareness on sexual health.

. . * Anathema
Technology for Ageless
‘Waiting room bingo. it
Sexuality, closeness and affection is a basic need - This is what 'awalts you at Anathema:
regardless of age. How many of these activities have you Professional support for sexual health
experienced recently? Don't be shy, feel free to tick.off.. for adults 55+
Low-threshold access at any time
from anywhere
Along Abath Scientifically proven effectiveness
hug for two
2 3
_ Atrench Check in Start working Track progress
Cuddling kiss Together we check if Go through interactive Connect with other
D D Anathema is the right modules and explore devices and keep
thing for you your sexuality track of your progress
Desire "i\ S
forsex °°mE]mem Make the most of the time in @
- the waiting room: Grab your =
smartphone and try it out
To maintain sexual health and M
satisfaction as we age, it is sometimes __

beneficial to seek professional support.

Anathema

Technology for Ageless
Soxual Health

Go to https:/anathemaproject.eu/ or search

for Anathema in your App store

Figure 8 Flyers for circulation in waiting areas such as medical practices.
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5. Website

The project website was designed with little content in order to ease translation to the different
languages, since the consortium believe it would be important for end-users in each country to have
easy access to the information.

The website has a dark theme in order to make it more usable for text reading. Graphically, the website
plays with the ideas of modularity allowed by the graphical elements of the project logo.

The website has five sections: Project, Partners, News, Results and Contacts.

URL: https://anathemaproject.eu/

L] # Anathema - Anathemawiibe X 4 o

@ anathemaproject.eu

Anathema will be the first smartphone-delivered
sexual health promotion programme that seeks to
adapt traditional face-to-face interventions for
older adults, people with chronic diseases, and

their partners.

Through the benefits of mobile devices and interaction design for

Individuals and couples, Anath e pa adherence
and, additionally, to extend the number of people who can sexual
health support while making its design highly usable, engaging and non-

stigmatizing so that users adhere and experience its benefits.

Figure 9 Homepage.
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7 Fraunhofer
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Fraunhofer Portugal AICOS

ordinator

RAD Fraunhofer Portugal is an RAD organisation focused END USER
on industry suppart through research- and
technology-based innovation,

healthcare sector.

scially in the

Its research centre for Assistiv nmunic: nd

Information Solution has a strong track
recard -designing technalogies to support health
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MEWS RESULTS CONTAGTS

E‘ kbo-pcob

KBO-PCOB

Senior Organization

With more than 250k members, KBO-PCOB is the

biggest senior organization in The Netherlands.

advocating theme:
digiti
Ke

Figure 10 Partners section.

Anathama x4

& anathemaproject.aujcontacts/

PROJECT

get in touch

We want to hear from youl!!

NAME *

EMAIL *

MESSAGE *

PARTNERS

o *~ 0

Update {

MEWS RESULTS

Figure 11 Contact section.
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6. Pitch decks

The project produced a pitch deck (investor kit) to be used by the business partners in presenting the
project and seeking to attract investors. It can be adapted to each of the business models in the project.

' Market size M . Business model Ag
v

¥ -

B =8

o

alone

Anathema

FCT 5% v zonMw ,SFFC [ kbopeob A

' Problem

' Product ' Competition A!

4 moodpath
Mestal bt racking

by guided.

== = @ Instahel,
- §z £ g° Selfapy) I o alSpace
sz sz
Nl S e & e | = betterhelp
Notracking
Solution L Users ! ' Research team
Tecmoiogy o suppot sexual heaitn forpeogie 55+
ZiF
Primary Use u Tertiary U raunhofer
rimary Users Secondary.Users ertiary Users Sl &p_)(\c\b» @ kbo-pcob
w o Nethed

»

y org:

SPRIGS_ @ Instahelp

Digital product experts In brandin Platform for psychological online counselting
ULUX-design mobile and web deveiopment with 1504 psychologists in 5 markets

Figure 12 Slides from the pitch deck.

14 of 15



= N

AAL-2020-7-133-CP

In addition, further presentations have been developed for various purposes to present Anathema to
interested parties and potential cooperation partners, which can be adapted in length and level of detail

depending on the audience.

A Anathema £ Anathema 750 1o
Technology for ageless giiaies
sexual heal

m Anathema

g tmhems o ¢ Amasems 1
devre olderadt - 3 /. Y

B Anathema

R Anathema

Figure 13 Presentation for interested parties and potential cooperation partners.
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